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Recruit a Wisconsin MBA & Spring 2011 Meet
First -year
With this February MBA Student
edition of the MBA Bernadette Long,

Career Flash,we 6 r e

happy to officially MBA 2012
announce the release of
our most recent 2011
Employment Report.
This publication includes
the placement and salary
information for our most
recent classes (Class of
2010 full-time
employment, and Class
of 2011 internships).
Wedre proud
success our graduates,
as evidently by their overall placement rate (87%), which places us very
competitively among our peers, as well as the companies and nature of
the roles our students accepted. Johnson & Johnson, Procter & Gamble,
Bank of America, Cisco Systems, and Medtronic are all among the top
employers, highlighting the variety of industries and locations our
students pursue.

Specialization:

Center for Brand & Product Mgmt.
Background prior to MBA:

Finance, Accounting & Auditing

Sr. Compliance Analyst at MERI, Inc.
B.S. in Finance from N.I.U.
Affiliations and Organizations:
Consortium for Graduate Study in

o Management

AiDur i ng Winter Break, ou
learnings expanded to China and Hong

Kong, exposing me to senior management

of global companies such as Procter &

Gamble, SC Johnson, Target, and

Kimberly-Clark.

As we continue to recover from the we o6 r
positive signs in recruiting and hiring. Our placement rate increased The specialized training and education that

(87.4%, up from 82.5% in 2009), as did the average starting salary I am receiving as a Center for Brand and

($83,848). We attribute much of the success to our specialization model, Product Management student, combined

which employers are learning enables our graduates to make an with my finance background will benefit my
immediate impact in business. future employer because | will have the

ability to effectively manage a brand while
considering the financial aspects of brand
management. Possessing the ability to
effectively work for the consumer and
manage the income statement will make
me a successful brand manager, and the

View our 2011 Employment Report to read more about the success our
Wisconsin MBAs continue to have. The report and the rest of this
newsletter are here to help you understand the value of hiring from the
Wisconsin MBA program. To learn more, or to discuss ways you can
attract Wisconsin talent, please contact us. Our personalized service

allows us to help employershfind talentr(]qqickl)_/ and easily, so 35 you CBPM and MBA Career Management .
continue to ave iring needs in t copnter are preparingomle
Chicago Employer Reception Key Career Dates
Mark your calendars for April 12 , On-Campus Recruiting through
for an evening Chicago Employer RESTAURANT March 11
Reception at Rock Bottom Brewery | | E=VeYa) "< i =10 M Ad N 011/ ! March Spring Break
from 5:30-7:30 p.m. This is a great —— 11-20 (no classes)
. BREWERY®
opportunity to meet our Career . _ .
Management Center staff along April 12 Wlsco.n_sm MBA _
with the staff of our centers to talk about how we can build a partnership Recruiting Reception,
and help with your recruiting needs. To learn more about the event, or to Chicago

RSVP, please contact Matt Nelson. May 6 Last day of classes


http://www.bus.wisc.edu/mbacs/students/documents/WisconsinMBA2011EmploymentReport.pdf
http://www.bus.wisc.edu/mbacs/contact/
http://mfri.com/
http://www.cgsm.org/
http://www.cgsm.org/
mailto:mnelson@bus.wisc.edu?subject=April%2012%20-%20Wisconsin%20MBA%20Employer%20Reception

WISCONSIN MBA

Financial Times

Global MBA FT
Ranking 2011 ,
Wisconsin MBA 199-{9 '
is ranked #4

for Top Marketing FTop i | [Busines

program area

TheFi nan ci alBth GlabahMBAGRanking published its
annual list of best MBA programs. Our Marketing programs
were globally ranked at #4.

The Wisconsin MBA ranked 30th among all business schools
in the U.S. and 12th among public U.S. programs. The
rankings are based in part on 2007 alumni survey responses of
their assessment of their career progression and salary. Other
aspects included career development, diversity, international
reach, and research capabilities. Wisconsin MBA placement
within three months of graduation was 87%, higher than the
overall rankingsd average of

View the Financial Times Global MBA ranking 2011

MBA Global Business Program

Integrated Company Analysis (ICA) Project

Every year, our first-year MBA students begin their
graduate studies by taking four core classes: Accounting,
Data to Decisions (Excel & Statistics), Finance, and
Marketing. Throughout the fall semester, students are
assigned to work within a cross-functional team to perform
an analysis of a publicly traded company of their

choosing. The project consists of analyzing the company
through the lens of the business concepts they learn in their
core classes. Projects were reported and presented as
each teamds independent
on its participating company.

iFol |l owing the
to sit down and connect with UPS to discuss our

findings and recommendations in detail. ICA allows
us to gain
listen to their business initiatives, as well as connect
with prospective

Maren Berge, MBA 2012
Strategic Human Resource Mgmt

International trips and applied projects for international clients are options within the Wisconsin MBA that are student-planned
and led study tour that allows students to meet with senior business executives, government leaders, and educators in key
business locations around the world. Specific career specializations offer additional international business through the lens of
particular industries. These experiences allow our students to understand and appreciate the dynamics involved in an

increasingly international economy.
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http://www.ft.com/cms/e864fde0-293c-11e0-ab2f-00144feab49a.pdf
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Sponsors for an
MBA Coffee Hour

Consider a sponsorship
opportunity to network
informally with students
in Grainger
tive Dining Room to build
your presence.

If your company is
interested in sponsoring
the event, held the first
Tuesday of the month,
please contact

Blair Sanford.

As you have the need

for top talent, please reach
out to Wisconsin

MBA Career Management
Center, (608) 265-5102.

Email or call us for
internship and just-in-time
postings/recruiting events.

Jobs & Salary Trends
Report 2010/11

- TOPMBA

National research
confirms that MBAs with
three to five years
experience remain most
in demand. The
Wisconsin MBA Class of
2012 averages 4.84
years of work

experience.
Check out the full report

Blair Sanford
Assistant Dean for MBA Programs and
Director of Career Management

Matt Nelson
Associate Director of
Career Management

Life Lessons from Warren Buffett

Twenty students from the

Wisconsin MBA program met with Warren
Buffet in October 2010. They had the
chance to join Buffett at lunch and chat
with him casually following a Q & A
session at Buffetods
MBA 2012, Applied Security Analysis
Program, the lead group organizer,
reflected upon the luncheon:

Hal | Execu-

of f

AHEBuffett) also spoke a
known for saying that he looks for three thingsina §
manager: Integrity, intelligence and hawdork. ;
Because if you dondét havf
you.6 | feel that UW ( Wi
integrity down in spades
prided themselves on playing fair. Buffet says that,
61t takes 20 years to bu
minutes to |lose it.o | t
senti ment. 0

Read more

Hispanic Business Magazine
Wisconsin MBA is ranked #10 Best Business Schools for Diversity

The magazine ranked Wisconsin 10th in the country in terms of
Hispanic diversity according to the following criteria: enrollment,
faculty, student services, retention rate, and reputation.

A majority of the ranked schools were found in the southern part of the
U.S., in areas having greater Hispanic populations. However,

Wi sconsinds exceptional ranki
a new workforce that is as di
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gener al

not ed
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View HispanicBusiness Magazine

Wisconsin MBA Corporate Partner

Wisconsin MBA Career Management seeks allies to help us
support our recruitment initiatives through partnership
opportunities. If you are interested in building your brand on
campus and becoming a Corporate Partner of the MBA Program,
contact Blair Sanford.

Amanda Truppe
Assistant Director of
Career Management

MBA CAREER
MANAGEMENT CENTER

Odette Ahn
Assistant Director-MBA Program

Ellen Bartkowiak
Associate Director of
Evening & Executive MBA

Abhishek Gupta, MBA 2011
Project Assistant



http://www.bus.wisc.edu/mbacs/
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